
2007
Pay for me service/
Converted to a 
Public Limited 
Company

2008
20 million
subscribers

2009
Listed on
Stock
Exchanges 

2005
Launched
djuice/
Voice SMS

2004
Family of 2 million subscribers

2003
A Family of 1 million subscribers

2003
Launched Small Screen

1999
Introduced prepaid

1998
Launched mobile to mobile service 

1997
The journey began on
Bangladesh’s Independence Day

2017
Celebrated 20 years of 

operations/ Digital
product delivery 

platform Shoparu/ 
MyPlan

2016
Online shop/Healthline 

(787) Tonic+GPay
2015
Launched Easy Net

2018
4G Network in Bangladesh/

70 million landmark/
New number series (013)

2019
4G Network 10,000+BTS

2020
Reached the 14,000 4G BTS

sites milestone 

2021
80 million
landmark

2010
Launched Mobicash

2011
e-Care service/
Future network

2012
Communication solutions

to 40 million subscribers

2013
Launched 3G

2014
50 million subscribers

Empowering Society
& Connecting Customers to a 
Digital Future

2022
Introduced e-SIM 

tecnology in  Bangladesh

2023
A Look Back

To Look Ahead

OUR
JOURNEY

eSIM

OUR
RECOGNITION

2022

Best Presented Annual Report /Corporate
Governance Award

Other Awards

Grameenphone has always worked towards 
delivering the best to the community and to the 
stakeholders it serves. Every year the Company 
receives accolades for operational and brand 
excellence, as well its governance practices. These 
awards remind us how deeply our operations 
impact the people who rely on us. The accolades 
also renew our commitment to ourselves, and to 
our well-wishers, to continuously improve on what 
we deliver and how we deliver it.

Adjudged Runners-up Position for ‘Best Presented Annual Report 2021’ 
by SAFA (South Asian Federation of Accountants)”

Adjudged Runners-up Position for ‘Best Presented Annual Report 2021’ 
by ICAB (The Institute of Chartered Accountants of Bangladesh)

Received Gold Award in ‘Best Corporate Award 2021’ from ICMAB 
(Institute of Cost and Management Accountants)

Honoured as the highest taxpayer in the 
telecommunication sector of Bangladesh by the National 
Board of Revenue (NBR) for the financial year 2021-22

Received top awards in the ‘Best Telecom Brand’ and 2nd 
Runners-up in ‘Overall Best Brand category’ for the year 
2022, presented by Bangladesh Brand Forum, in 
partnership with Nielsen IQ

Grameenphone brand honoured with 14 awards in 24 
categories, the highest, at the 11th edition of “Commward” 
2022 organised by Bangladesh

Brand Forum Grameenphone and its three partner 
agencies (Asiatic Mindshare Ltd., Grey Advertising Ltd. 
and Magnito Digital) won 12 awards in the ‘Digital 
Marketing Award’ 2022, organised by the Bangladesh 
Brand Forum

Received Championaward in the ‘Best Digital Nation 
Video Award 2022’ organised by GSMA Mobile 

360 Asia Pacific Received ‘Corporate HR Award 2022’ for 
standard HR practices from the Federation of Bangladesh 
Human Resource Organisations (FBHR)

Won the ‘People Award 2022’ among all
Telenor Business Units


